Uncover The Hidden
Strategies Of Email Marketing:
A Goldmine Revealed

by Matt Callen
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http://www.instantpopover.com/Updates.htm

“Why Your Site Needs An Opt-In Email List”

“The Golden Rule Goes A Long Way — Even With Internet Marketing”

“Why Buying An Opt-In List Is The Worst Thing You Can Do For Your Business”
I

“Get The Most Out Of Your Opt-In Newsletter: How To Rake In The Financial Benefits From
Your Loyal Subscribers”

“Top Ten Strategies To Fatten Your Opt-In List”
=

“How Using One Single Marketing Tool Can Skyrocket Your Email List By 500%!”

$

“How To Turn The Table On The Ever-Changing Internet World”
%

“Breakthrough New Software Creates Unblockable PopOver Ads To Instantly Skyrocket
Your Opt-In Email List and Generate Sales”

&

“Do This And Your Lists Will Make You Money...And Lots Of It!”

“The Final Rundown”
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“Why Your Site Needs An Opt-In Email List”

( ) * If you’re not totally committed to getting the
most from your website and online business, don’t read another word.
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All right, let’s get started — on to Chapter 1.
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unsuccessful
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Remember: “The more lists, the better.”
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This is your chance to turn one-time visitors into your best customers.
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http://www.instantpopover.com/Recommends/AWeber
http://www.instantpopover.com/Recommends/GetResponse
http://www.freeautobot.com/
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The Most Compelling Opt-In Offers

“Suck Your Readers Right Into Your Offer”

Offer a FREE Newsletter
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Give Away a Free eBook
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Offer Free Articles About a Subject Related To Your Product or Service
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Give Away a Series of Free Reports
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Give Away a Free Download.
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“"The Golden Rule Goes A Long Way — Even With
Internet Marketing”
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The Golden Rule goes a long way — even with Internet marketing. “Treat others

the same way you would want to be treated.”
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build a relationship
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“Why BUYING An Opt-In List Is The Worst Thing
You Can Do For Your Business™
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road is never the one that brings you the best results.

(

When your subscribers know who you are and respect your personality, they will

buy from you time and time again.
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Who is your target audience and what do you have to offer them?

What kind of relationship do you want with the recipients of your mailings?
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messages should NOT be a salesletter.”
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What method or methods will you use to collect email addresses?
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Will your emails come in the form of ads, newsletters, deals and specials,

company announcements and press releases, or discussion lists?
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Like | said in our last chapter:
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Remember: “Respect the people on your lists, and they will respect you —
guaranteed. A trusting relationship goes a long way, even with email
marketing.
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“Get The Most Out Of Your Opt-In Newsletter”
How To Rake In The Financial Benefits From Your Loyal
Subscribers
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50% in sales can be generated from newsletter auto-

responder follow-ups!

" - 10% of opt-in subscribers

will purchase the product being sold. , ! 7 -
10 people out of every 100 subscribers will buy!

That’s enough to make me want to send out newsletters!
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Registering New Subscribers
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Check out your competition
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Content
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facilitate scanning
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deliver content with real value. % !
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Write a Good Subject Line
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HTML or plain text?
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Let’s Make a Profit! Selling to Your Audience
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Remember: “The most valuable customer is the one you already
have — right there in your email list.”
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“Top Ten Strategies To Fatten Your Opt-In List”
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H Use Pop-up Ads with opt-in forms to collect email addresses and promote your

compelling offer
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> |ncrease the value of your offer
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Everytime you sell a product, capture your customer's email address

(

Have a “Members Only” area on your site

(

;. Sprinkle more opt-in boxes in your sales letter

M

9 Include an E-mail Signature.
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A Use Co-Registrations
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B Include “Send to a Friend” Options

i

- Promote Your Newsletter in Articles, Ezines, or Industry Directories
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H? Run contests on your website (or include surveys and polls) to entice opt-ins
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“How Using One Single Marketing Tool Can
Skyrocket Your Email List By 50096!”
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The Art Of...”Pop-Up Marketing”
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Opt-In Offer Pop-ups
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“Special Offer” Pop-ups

Free Information Pop-ups
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Contest Pop-ups
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Survey/Polls Pop-ups

Entry Pop-ups
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Exit Pop-ups

Delayed Timer Pop-ups

customize
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“How To Turn The Table On The Ever-Changing

Internet World”
M
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“Pop-Up Blocking Software”
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http://hop.clickbank.net/?marktse/mcallen1
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“Breakthrough New Software /nstantly
Skyrockets Your Opt-In Email Lists & Generates
Sales”

Is starting a newsletter hard? Does it take a lot of time and money to start an email marketing

campaign? & 7
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email marketing
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Real Life Case-Study From an Ordinary
Internet Marketer
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+ nothing else was changed 0

| made sure of this because |
wanted to test the power of Instant PopOvers on his highly visited site. ,
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Subscribed &  Subscribed & Total
Date Unverified Unsubscribed Unverified Verified Leads
Sep 29 5 i1 135 17 168
Sep 28 3 13 116 19 151
Sep 27 2 10 161 16 189
Sep 26 4 pk:} 214 26— 264
Sep 25 7 40 4 51
Sep 24 1 3 41 8 53
Sep 23 4 42 8 54
Sep 22 4 47 6 57

;219; ] ><?
directly , not from
any other outside advertising.
Amazing 400% Increase in Opt-In Rate
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Sticky Note
#OW Float-In Instant
e PopOVER
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Classic Window PopOVER
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Sticky Ad Instant POpOVER
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PopOVER
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XP-style Window PopOVER
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Alert Instant PopOVER
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http://www.instantpopover.com/float.htm
http://www.instantpopover.com/ExitPopup.htm
http://www.instantpopover.com/ExitPopup.htm
http://www.instantpopover.com/ExitPopup.htm
http://www.instantpopover.com/classic.htm
http://www.instantpopover.com/classic.htm
http://www.instantpopover.com/xp.htm
http://www.instantpopover.com/xp.htm
http://www.instantpopover.com/sticky.htm
http://www.instantpopover.com/sticky.htm
http://www.instantpopover.com/alert.htm
http://www.instantpopover.com/alert.htm
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With all these features it's GUARANTEED to boost your opt-in list and sales.

email marketing

/ does not
/ /
properly responsibly
/
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“Do This And Your Lists Will Make You
Money...And Lots Of It!”
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“Help your subscribers profit, and they will
help you profit.”

Do that and your lists will make you money...and Lots of It!
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“The Final Rundown”
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4 , | want to make sure you know just how important email marketing

and increasing your opt-in subscriber list is
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Write down your plan for increasing your opt-in subscribers %
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Take action! %
L

Pop-up Ads are the most powerful marketing tool for boosting opt-in subscribers.
&+

The Most Effective Ways To Use Pop-Ups
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